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Media coverage and women in sports
Sports have been primarily dominated men creating a different perspective, especially in the determination of crucial changes that define the overall development in the sports industry. The male domination of the sports industry has made it difficult for women to get a breakthrough comparable to men despite being as highly active as men. There have been significant efforts in promoting women's sports through the media. However, these changes have mainly remained inadequate in having a more substantial influence on the progress of women in sports. According to Tucker Center for Research on Girls and women in sports, 40% of all participants in sports are female, although women sports receive only 4% of all the media sports coverage. Most of the documentaries and shows have significantly identified the limited influence of women sports and the lack of support from the media, which is tasked with broadcasting sports events.
The media is instrumental in promoting activities, especially sports, across different settings. The fact that the media can reach many individuals across the different geographical region present a highly structured commitment on better changes that can be assessed in helping understand its influence within the society (LaVoi and Anna, 151). The media has been fundamental in creating the image of both women and men based on different aspects as perceived by the media owner's ideology. Sports coverage is done in media based on many ways, which can be adequately assessed to present a more struct system that promotes change. Sports coverage over the years has been primarily dominated by men rather than women or equal participation (Berdahl et al., 2). The difference in media coverage for sports is mirrored from the cultural perception which exemplifies men as being athletic and active compared to women  
How women in sports have been portrayed in the media, have been based on the inability to match the intensity witnessed in men sports as well as inability to attract revenues that can match male sports. The majority of individuals are not aware of women sports leagues across the globe as a result of a blind eye from the media, which has continued advertising and promoting men sports (Musto et al., 574). According to Montiel (2015), women tend to drop out of organized sports regularly compared to men, while teenagers are presenting an emphasis on major factors that have been greatly affected. The key aspects, such as self-confidence, self-esteem, and body image, which must be effectively addressed to help empower women and promote positive commitment (p.186). These existing stereotypes about women being inferior and unable to match men in sports have been largely echoed by the media, which is a negative perception of the current economy, which needs total control of positive behavior and promoting equality within sports by the media.  
Male chauvinism is profoundly entrenched in the sporting world, which has made it challenging to control negative outcomes, especially considering the existing stigma facing women in sports. The support that women receive in sports is considered by many as unwarranted hence its viewed as a favor (LaVoi and Anna, 163). Controlling such changes within the society will require a strong transformation and change in ideology regarding women sports. Different documentaries, shows, and films have greatly focused on this issue aimed at helping bring into context the extent of the problem and the ability to develop better approaches that can help improve the commitment of women in sports and promote equal promotion in the media.
Documentaries and shows
Tucker Center: women athletes and media coverage 
The Tucker Center has been engaged in creating awareness on the existing gaps within the industry, which present a highly structured emphasis on the wellbeing of women. The documentary focuses on identifying the existing discrepancies in media coverage of women in sports, considering that apart from 40% participation of women in sports, only 4% get media coverage. This is despite the major efforts that have been put in place to promote women sports and create a big change. The Tucker Center considers this documentary a groundbreaking documentary based on the capture of almost all of the existing challenges within the sports industry and media. The documentary has based on research-based information to examine the amount and type of coverage that is given to women incomparable to men (Tucker Center).
The documentary has focused so much in dispelling the rumor that nobody is interested in female sports and sex sells in women sports. Increasing advocacy and development of a highly structured emphasis on change identify better measures that help promote a strong structure that promotes change. Tucker Center has remained committed to promoting fair and equitable media coverage for women in sports. According to the documentary, different individuals have different opinions, both positive and negative, regarding the role of women in sports. Women themselves assert that they work so hard but do not get the respect they deserve despite working twice as hard as their male colleagues. The majority feel insulted and discouraged.
Stereotypes present a major hindrance to the success of women in sports. Based on the sentiments of different players and coaches interviewed in the documentary, it is evident that women have a passion for sports. The majority of women are discouraged either by society or the regulations and guidelines governing these sports.  Games such as basketball, soccer, and football were designed as men's games. There are no clear guidelines for women. The changes have been made recently to help in ensuring that there is high-level commitment.
Cheryl Cooky, an associate professor Purdue University highlights that despite women receiving less than 5% of media coverage, the type of coverage is less likely to be associated with their sport but in a different context with a higher emphasis on sexuality.  Women in sports take the shortest time, and there is less discussion on women sports despite the existing dedicated sports channels such as ESPN sports, Sky sports. The lack of coverage is resounding and provides a different context where the status quo cannot remain (Tucker Center).
Cheryl further stresses that despite the significant growth in women sports in the last 20 years, the amount of media coverage has reduced, which is quite shocking based on the approaches that are being considered in helping understand change and integration of improved outcomes. Popularity, participation, and interest in women sports have waned in recent years, which present a red alert, especially to the careers of many young women who feel that they have careers in sports.
Rachel Blount highlights that despite the small media coverage, what gets covered does not help in improving the industry because the media wants to sell and focuses on controversial stories to advance their agenda while killing women sports indirectly. The documentary has focused on identifying the influence of the media in creating and sustaining the audience, which has been lacking women sports for many years.  
Cheryl Cooky TEDx Talk 
Cheryl Cooky also presents a Ted Talk on the female athlete, missing in action. She presents that most people think of sports as a form of entertainment and a deviation from the norm. The deviation from the norm is mainly based on the context where women are equal to men in sports. The media coverage and the lack of coverage of women sports clearly show that it presents a different assertion where it is possible to help create a more diverse and well-defined system where it is possible to embrace change and empower women. Lack of support from the media is something that has existed. It presents a difficult scenario where it would be easy to  promote change (“The Female Athlete: Missing in Action | Cheryl Cooky | TEDxPurdueU.” 
Cooky, in her presentation, she mentions women who have remained trailblazers in sports outshining men by greater margins hence illustrating the need for equality in sports coverage. Serena Williams won the award for the sports personality of the year in 2015. The American female sports soccer team has been outshining the men soccer team over the years with its greater accomplishments, including winning the world cup in succession.  These achievements, however, have been watered down by negative assertions and decisions by men who are at the helm of the soccer associations in the United States. The fact that a woman equally coached the successful team shows the power and influence that women can have in sports. The past soccer world cup finals have attracted massive audiences greater than the men NBA finals. These concepts present a well-organized context where it is possible to identify measures that can help promote  sports and commitment to women sports and their ability, which rivals that of men “The Female Athlete: Missing in Action | Cheryl Cooky | TEDxPurdueU.” 
Cooky also stresses on media bias when covering women sports. She highlights that the media claim of 2015 as the year of women in sports was discriminative, indicating that women sports are out of the ordinary. This presents a different feel from what we are used hence building a temporary ideology among the audiences that the time will come to pass and return to normalcy. Promotion of women sports is something that should be done regularly as it is the case in men sports where there is no specific mention of any given year as being a year of men in sports. The major issue in this context has been the focus that men in sports are normal, while women in sports are unique and should be treated as a special case rather than normal.
Denise Watson TEDx Talks
Denise Watson presents a talk on a comment that has been said many times in social contexts as well as the media, which show a lack of concern on women sports and the measures that have been made to help improve the situation. “Who gives a damn about women in sports?” she focuses on creating a motivational talk out of the statement highlighting the challenges that women are facing within the society as they attempt to turn into professional athletes. The lack of concern, however, is detrimental to their spirits and commitment to improve and become professionals (“Who Gives a f**k about Women in Sport? | Denise Watson | TEDxStormont.”).
Denise Watson is a renowned female sports journalist with an experience of more than 20 years in journalism. However, she highlights that as a woman, being a successful sports journalist required double the efforts men were putting in to excel. Women are vulnerable across all contexts, which present the need to remain committed and focused on controlling negative comments and converting them into personal challenges that can empower women to achieve greater outcomes (“Who Gives a f**k about Women in Sport? | Denise Watson | TEDxStormont.”).
The inability to help promote women empowerment has been something that was not actively addressed hence creating a different perception to change and adoption of better measures that help promote change. Thus, the ideologies that have been integrated into the media regarding lack of support for women sports it is not a current thing but an ancient thing that has persisted over the years. These developments, however, preset the need to help identify well-defined systems that focus on understanding different measures that need to be adopted and help promote change.

Studio 10: Calls For Pay Equality In Sport
The panelists on the show provide arguments regarding the existing inequality in payment of athletes taking into consideration women and men in sports. Women are not paid the same as men in sports, which presents a major point of focus on the current sports world. The inequality presents a different perspective which must be effectively considered and help policymakers understand the challenges within the industry. One of the panelists argues that women are being paid less because they are not popular. However, when critically assessing this assertion, popularity is based on the efforts that the media has invested in an individual or a given sport, which is highly superior in men sports than women (“Calls For Pay Equality In Sport.”).
The panelists' highlight that women earn more because they can attract large audiences. The popularity of an athlete or a given sport is dependent on the amount of airtime they receive and promotions through the media. The fact that 95% of sports news covers men athletes presents a different perspective and concern, which should be effectively assessed and present a stronger context in understanding the existing discrepancy. There is no justification that can be used in explaining the existing gap between women and men in sports. The media has the capability of building women sports to the same heights enjoyed by men if they put many efforts into it. Such a move will have a positive influence on women across the world since they will be recognized as professionals attracting the same earnings as men. However, the challenge would be whether the world is ready for a swift change in women sports popularity (“Calls For Pay Equality In Sport.”).
It is hard to get women sports on television or newspaper because of the same reason, which is because it is assumed that it is difficult to sell and it will not attract high profits as men sports. However, it is essential to understand that before getting women sports on television, promoting these women, sports will create interest hence creating the need for the female content, which is made available through the media. There are overall gender differences in earning across different industries, which could have influenced the significant differences in the earnings. The media is expected to help identify and talk about these gaps, which is essential in transforming women sports. the media has remained silent despite the huge clear gap between men and women in sports.  
beiIN Sports: Lianne Sanderson & Michelle Heyman on inequality in women's football
Lianne Sanderson and Michelle Heyman share the challenges faced in women's football mainly as identified after the 2019 world cup, where there were huge differences in pay between men and women sports. Majority of stakeholders within the sports are contented with the current situation and are not speaking about these issues. Athletes themselves have a role to play coming out and talking about these challenges so that relevant authorities and media can talk about these issues and help improve the overall commitment to sports (“Lianne Sanderson & Michelle Heyman on Inequality in Women's Football.”).
Lianne asserts that for a woman to each top-level in football, it takes a lot of commitment and sacrifice because challenges are many that need to be controlled. Quality facilities and training have been preserved for men, while women are left with low-quality facilities to use. Finances have also been a major obstacle preventing had working women aiming to become professionals. The payments in women soccer are shocking when compared to men and what they earn. However, women are required to overcome these challenges to reach the very top of the sporting pinnacle.
Consequences
The basis of these stereotypes that exist has been based on the biological characteristics of men and women, which are highly distinct when considering sports and the overall intensity required across all major types of sports. Sports have generally been developed and defined based on masculine models. The subsequent gender stereotypes and socialization tend to maintain the underlying traditional tenets of men superiority, with media playing a central part in these developments (Montiel, 186). Gender-based sports images have significantly evolved over the years, outlining the major changes in women sports, which has been a major factor in creating a highly transformed context. 
In media companies, owners and other decision-makers have an ideology that male sports are highly viable commercially, which is one of the major reasons they are in the communication and entertainment industry. The changes that have been adopted present a different perception which influence individual ideology within different societies. The emphasis on the commercialization of sports has been largely biased. The assumption that male sports are highly profitable is defined based on the existing stereotypes which need to be discarded and help present a strong platform that can help in shaping the role of women and men in sports (Berdahl et al., 3). promoting women sports is likely to generate almost similar revenues to male sports. However, very few individuals are willing to take these risks and concentrate on women sports to ensure that they reach the same level as male sports.
The rate of returns has been the basis of commitment to male sports. However, it is essential to understand that the media have highly influenced the high number of fans attracting high returns. In 2014 men's world cup  ESPN which is one of the major leading sports media in the world, registered  $529 million in revenues in the form of advertisements and subscriptions within one month. Comparably to the 2015 women world, which is the women's version of the world cup, the company received $17 million in advertisement and streaming (Hyre et al., 15). These findings have clearly shown that there is a lot of deviation in earnings, which strongly attracts media companies to male sports than female sports.  
The earnings between women and men have been extremely distinct despite playing the same sport. The world cup earning for the women world cup was approximately $30 million, which is only a 7.5% fraction of the male world cup prize in 2018. These differences in earnings show clearly the existing favoritism of male sports despite the efforts that have been put in place to bridge the gap between women and men. The 2018 men world cup had a total of $400 in prize money compared to a paltry $30 million prize money for the women world cup (Konjer et al., 10).
The earning for men and women sports have increased significantly in the recent past, although the gap has also increased significantly. France, who won the 2018 world cup, took home approximately $38 million in prize money, which was $8 million more than the total amount for all 24 teams in women's world cup in 2019. The prize money for the women world cup winner was only $4 million. Despite these clear disparities, the media has remained reluctant to push for reforms because most of these media houses are owned by men who see no need to actively pushing for women agenda in sports due to reduced revenues (Konjer, 16).
Majority of women who have talent have been unable to fully commit to sports because they are more likely to be perceived in a bad light compared to their accomplishments in sports. Controversy in women sports has been the most selling part of sports in women media. Women are perceived negatively within the media because the majority of the audience do not focus on their success, which has been very discouraging (LaVoi and Anna, 153).
Feminization and sexualization have been significant in current women sports. The available small coverage that women receive has greatly been displayed in portraying them as objects rather than focus on their ability and what they are capable of.  Female athletes tend to receive publicity off the field and out of uniform in a highly sexualized manner to satisfy the thirst and allure of men domination within the industry. The emphasis has been largely on their feminism and physical attractiveness rather than their competence (Montiel, 188). Most of the women sports shows and magazines have focused on rating women based on their attractiveness which is comparable to modeling rather than sports. These issues have led to higher loss of confidence and self-worth among female athletes where they are unable to bargain because their worth is greatly diminished, considering the approach that media has adopted.
Solutions
The solution to this problem requires multi-agency engagement, which helps maintain stronger effectiveness of the underlying measures that help improve the situation and improve the overall commitment to the needs of women. Male domination has been based on the traditional assumptions which focus on sports as men affair rather than embracing diversity (Watson et al., 47). Change in ideology will help play a central role in improving the level of commitment and emphasis on better processes that change in perception and attitude among individuals within the society. This presents a stronger system that can help ensure a strong commitment to important issues that define change and overall understanding of the success of women sports. 
Gender diversity is something that has been adopted in different sectors. This means that it is essential to ensure that gender balance in sports is achieved through legislation. Advocacy programs that have been adopted have been unable to help improve the level of coverage. Thus, it is important to ensure a greater level of protection for women sports through an emphasis on legislation that targets the promotion of women sports and a general understanding of the existing pay gap. However, pay within sports is dependent on many factors, including sponsorship and the total number of audiences (Konjer et al., 13). Controlling the pay gap between men and women in sports will depend on the ability to promote women sports to a greater extent, where it will be easier to negotiate individual pay based on the level of profitability.
Sustainable coverage of women in sports should be effectively embraced and ensure that all media companies and onboard and promote the adoption of positive measures that promote change and adoption of quality measures that help define change. The commitment to change and understanding of individual decision-making help create a unique system that can help in maintaining a stronger approach to the underlying issue.  The increase in popularity of women sports will automatically have a positive influence on the interests of many women who lack self-identity and require support to promote improved outcomes.
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